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Welcome to the February Issue
IMI Certifies Record Number of CMOs

Source: Marina Dock Age

The International Marina Institute (IMI), the training arm of the As-
sociation of Marina Industries (AMI), held its award ceremony for new 
Certified Marina Managers (CMMs) and Operators (CMOs) on Feb-
ruary 1 at AMI’s annual International Marina & Boatyard Conference 
(IMBC) in New Orleans, Louisiana.

A record number of CMMs and CMOs were certified this year, IMI’s largest group of CMOs certified – 11 
individuals – since the addition of the certification in 2009. Worldwide there are 35 CMOs and 350 
CMMs.

New CMMs and CMOs have completed the Intermediate Marina Management Course (IMM) and 
Advanced Marina Management Course (AMM). Upon completion of both courses, each marina 
manager must submit an extensive CMM or CMO application for review and approval by the CMM/
CMO review committee.

IMI has seen a steady increase over recent years in training numbers and has trained 115 marina 
professionals in 2017. “IMI has been working with its affiliate partners to bring courses to new locations, 
thus expanding our reach and ex-posure throughout the U.S. and Canada,” said Merritt Alves, IMI 
training coordinator. “Most recently we held an IMM [course] in Seattle, Washington and are headed 
to Austin, Texas this February.”

This year’s CMM recipients are Kevin Lidgard, Westhaven Marina, Auckland, New Zealand; Desiree Bell, 
Mears Marina, Annapolis, Maryland; Tom Warren, Westhaven Marina, Auckland, New Zealand; David 
Isom, Charleston City Marina, Charleston, South Carolina;  Chantal Victor, Crandon Park Marina, Key 
Biscayne, Florida; Daniel High, Rose Marina, Marco Island, Florida; Daniel Muelhaupt, Miamarina at 
Bayside, Miami, Florida;  Georgette Jabbour, Tonka Bay Marina, Tonka Bay, Minnesota; and Patrick 
Kenney, Aqualand Marina, Flowery Branch, Georgia.

This year’s CMO recipients are Jason Tuel, Mears Point Marina, Grasonville, Maryland; Sam Hird, 
Morningstar Marinas at Eaton Ferry, Littleton, North Carolina; Mark Dryden, Wexford Marina, Hilton 
Head, South Carolina; Andy Holzem, South Bay Marina, Green Bay, Wisconsin; Aeneas Hollins, The 
Marina at Christophe Harbour, St. Kitts, West Indies, Eric King, Southport Marina, Southport, North 
Carolina; Donnie Quinn, Mears Great Oak Landing, Chestertown, Maryland; Rory Jose, The Landings 
Marina, Savannah, Georgia; Melinda Tasler, Port of Sunnyside Club, Inc. Stillwater, Minnesota; Serena 
Saunders, Captain John’s Fawn Harbor & Marina, Fawnskin, California; and Ian Wilkinson, Foss Harbor 
Marina, Tacoma, Washington.

http://marinaassociation.org/
http://marinaassociation.org/
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WMA Spring 2018 Shoptalk
March 16, 2018, 10 a.m. to 3 p.m. ~ St Croix Marina, Hudson, WI

Travel Wisconsin website and pub-
lications can help your business, 
and how to get a free listing in 
their travel Wisconsin database.

1:00 – 1:45 pm
Ed Lethert, a volunteer with the 
Electric Shock Drowning Prevention Association and 
an electrical licensing instructor will discuss electric 
shock drowning and share new testing equipment 
for electric shock drowning prevention.

2:00- 3:00 pm
Staffing Strategies panel discussion. Recruiting, hir-
ing, and retaining qualified employees is a challenge 
for marine industry businesses of all kinds. A panel of 
experts will offer advice for finding and keeping the 
right people for your jobs. Bring questions!

3:00
Adjourn

View online agenda here.

9:30am - 10:00pm
Coffee and Registration

10:00 – 10:45 am
Welcome and introductions.

10:45 - 11:00 am
Coffee, sodas, cookies

11:00 – 11:30 am 
Preventing carbon monoxide poisoning on boats. So-
phie’s Law, which will be effective in May, will require 
carbon monoxide detectors on boats with enclosed 
compartments in Minnesota. Learn about this law 
and how boaters can keep their passengers safe from 
carbon monoxide poisoning.

11:30am – 12:00 pm
Lunch and networking, compliments of WMA.

12:00 – 12:45 pm
Julie Fox, Regional Tourism Specialist with the Wis-
consin Department of Tourism, will explain how the 

For more information, call WMA at 715-779-3012 or email wiscmarineassoc@gmail.com.

Click here to register now! Seating is limited!

Agenda :  http://files.constantcontact.com/0d3efb67401/1eff3f21-2f3b-46e9-9bb3-efa60211e415.pdf?ver=1517503753000 
mailto:wiscmarineassoc@gmail.com
https://events.r20.constantcontact.com/register/eventReg?oeidk=a07ef2juyyad7e8d59a&oseq=&c=&ch=


4
Industry News continued on Page 5

Grand Isle Marina Named Valvtect 
“Marina of the Year” 

By Marina Dock Age Magazine

Grand Isle Marina in Grand Haven, Michigan, received 
this year’s ValvTect Petroleum Products’ “Marina of the 
Year Award.” Presented at the International Marina & 
Boatyard Conference, the award recognizes a marina’s 
commitment to business and the community, as well as 
the exceptional qualities that set it apart among boaters 
and other marina operators.

Grand Isle is a full-service marina offering wet slips and 
dry rack storage, engine service, a canvas & carpentry 
shop, electronic installations, haul-outs, and bottom 
painting. The facility became a Safe Harbor location in 
2016 and since then has undergone improvements that 
include personal parking spaces for wet slip holders and 
a new indoor pool and spa. The ship’s store and fuel dock 
are under construction with expected completion this 
spring, and Grand Isle has applied for its Clean Marina 
certification.

To better recognize and appreciate the hard work and 
effort of all the Grand Isle marina staff, ValvTect will com-
bine this year’s Marina of the Year Award celebration 
with the May 2018 Grand Opening of Grand Isle Marina’s 
new Ship’s Store and Fuel Dock.

BoatUS Gives Marinas, Boating 
Businesses $250 for Local 

Advertising

Source: BoatUS

Could your marina, boat shop or recreational boating-
related business use $250 to spend on local advertising 
of your choice? BoatUS will give you the money and help 
you grow your business if it joins the more than 800 ma-
rinas and 300 retail boating-related businesses partici-
pating in the BoatUS Partner Network Program.

The program aims to drive revenue to boating busi-
nesses that offer a discount to the more than a half mil-

Industry News
lion members of the national boating association. In 
exchange, BoatUS offers up to $250 a year simply for in-
cluding a BoatUS logo in local advertising and offers ad-
ditional marketing support online in boating publication 
advertising and point-of-sale promotional materials.

The most common marina discounts are on fuel, repairs, 
and transient slips. Tackle shops, fishing guides, ship’s 
stores, sail lofts and other businesses that cater to boat-
ers have the flexibility to select discounts that best fit 
their target customers’ needs.

Partners tap into BoatUS member loyalty and gain a 
valuable listing on the BoatUS Member Service Lo-
cator, a custom webpage for their business on Boa-
tUS.com, promotion in BoatUS Magazine and other 
boating and fishing publications, and a listing on the 
BoatUS App to help BoatUS members choose your 
business over your competition. Complimentary mar-
keting supplies provided by BoatUS include promo-
tional materials, signs, decals and flags.

Additionally, BoatUS Partners get up to $30 for every 
BoatUS annual membership sold to their customers. If a 
partner business sells at least 25 BoatUS memberships 
in a year BoatUS doubles the local advertising benefit to 
$500 for the following year.

Businesses interested in participating in the BoatUS Part-
ner Network Program can visit BoatUS.com/Partner or 
email Partner@BoatUS.com.

http://grandislemarina.com/
http://www.valvtect.com/marineFuelGasoline.asp
http://marinaassociation.org/imbc
http://marinaassociation.org/imbc
http://shmarinas.com/
https://www.boatus.com/discountcenter/
http://www.boatus.com/servicelocator/
http://www.boatus.com/servicelocator/
http://www.BoatUS.com/app
mailto:Partner@BoatUS.com
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Industry News continued from Page 4

MarinaLife Launches New Website

Source: Marina Dock Age

Marinalife, a company providing marina information and 
cruising concierge services, has launched a new web-
site with features for boaters and marinas. An improved 
search capability and marina reservation platform pow-
ered by Snag-A-Slip is a key feature with other enhance-
ments including destination guides, captain’s tips, cruise 
itineraries, and a marketplace with listings of resources 
and services for boaters. 

Marinas will benefit from a new Marina Portal that allows 
marinas to control how boaters view their marina on the 
Marinalife.com website, and Success Tracker that tracks 
digital advertising. Marinas can list on Marinalife at no 
cost, and premium content for boaters is also available 
online for free. For more information visit www.marinal-
ife.com.

American Recreation Coalition, 
Outdoor Recreation Industry 

Roundtable Unifies as Outdoor 
Recreation Roundtable

Source: National Marine Manufacturer’s Association

NMMA and other leading recreation industry groups 
announced today the formation of the Outdoor Recre-
ation Roundtable (ORR), a powerful unified entity that 
will provide a strong voice for outdoor recreation across 
America. The new organization combines the Outdoor 
Recreation Industry Roundtable, a coalition of America’s 
leading outdoor recreation trade associations, which 
was formed in 2017, and the American Recreation Co-
alition (ARC), an organization of recreation interests that 
has had a significant and positive impact on outdoor rec-
reation for more than three decades.

The newly elected chair and vice chair of ORR spoke 
about the importance of the new organization and its 
mission.

Industry News continued on Page 7

http://www.marinalife.com/
http://www.marinalife.com/
http://innovativepanel.com


6

http://www.nationalmarinaday.org/about/register
http://www.nationalmarinaday.org/about/register
http://www.foldsofhonor.org/donate
http://www.nationalmarinaday.org/about/register
http://www.nationalmarinaday.org/about/register
mailto:mumberger@marinaassociation.org
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Industry News continued from Page 5

“Protecting, promoting and enhancing recreational ex-
periences on America’s public lands and waters are core 
values for those of us who are privileged to work in the 
outdoor recreation industry,” said Thom Dammrich, ORR 
chair and president of the National Marine Manufac-
turers Association. “We not only have the most at stake 
when it comes to preserving outdoor spaces, we also 
have the most at stake when it comes to moving poli-
cy forward and providing visitor services that meet the 
needs of the modern outdoor lifestyle.”

“Outdoor recreation is rising in popularity and diversity,” 
noted ORR Vice Chair Frank Hugelmeyer, president of the 
RV Industry Association. “Consumer expectations have 
radically changed while public land and water man-
agement have not kept up with their needs. Because 
of this, industry leaders have searched for new ways to 
strengthen the collective voice of the outdoor recreation 
industry to ensure it remains a critical economic engine 
and growing pastime for all Americans.”

Joining Dammrich and Hugelmeyer as ORR officers are 
Glenn Hughes, president-elect of the American Sport-
fishing Association, who will serve as secretary, and Phil 
Ingrassia, president of the RV Dealers Association, who 
will serve as treasurer.

Whats more, NMMA’s Vice President of Federal and Legal 
Affairs, Nicole Vasilaros serves as co-chair of the Govern-
ment Relations Committee and NMMA’s Chief Commu-
nications Officer, Ellen Bradley, serves as vice chair of the 
Communications Committee.

The formation of ORR comes as the group hosts the 
Bureau of Economic Analysis at the Progressinve In-
surance Miami International Boat Show on Friday for 
a special briefing on their new data that for the first 
time looks at how outdoor recreation contributes to 
GDP. To learn more about the briefing contact Sarah 
Salvatori at ssalvatori@nmma.org.

The transition to ORR will be guided by an expanded 
board of directors chaired by Dammrich. Implemen-
tation of programs and activities will be overseen by 
ORR’s new Chief Staff Officer Derrick Crandall, who had 
been president of ARC. Expanded communications ef-
forts, supported by new staff resources, will begin by 
mid-2018. The ORR Board will announce further details 
as they become available. Most ARC programs will con-
tinue uninterrupted, including Great Outdoors Month® 

and Partners Outdoors, along with regular policy brief-
ings and other communication.

The transition to the new organization began in early 
2017, when the clear value of a more unified and fo-
cused recreation industry, advocating on behalf of a 
multi-billion-dollar industry sector, became evident. To-
gether, industry leaders spoke out on the importance of 
the recreation economy and the basic elements needed 
to grow this vital economic sector, including: updated 
infrastructure to support quality experiences; sound and 
sustainable management of the nation’s public lands 
and waters; responsiveness to changing recreation pref-
erences; and utilization of new technology. The industry 
delivered another unifying message: Public-private part-
nerships are essential to reduce the multi-billion-dollar 
maintenance backlog on public lands and to provide 
needed recreation facility upgrades.

In October, an unprecedented gathering of outdoor rec-
reation trade association executives explored ways to 
meet these challenges and reached agreement on the 
following long-term objectives:

• Achieve recognition that outdoor recreation is 
a major economic player and that growth of the 
outdoor recreation economy is a necessary and 
bipartisan goal;

• Persuade the federal government to embrace a 
pro-recreation “culture change”; 

• Increase recreational access to public lands and 
waters;

• Advocate for sustainable funding and increased 
usage of public-private partnerships; 

• Boost infrastructure modernization and reduce 
backlogged maintenance to produce better visi-
tor experiences; 

• Continue to support responsible conservation ef-
forts; and 

• Encourage the next generation’s participation in 
outdoor recreation activities.

The participants concluded that the industry needed to 
unite even further to form the clear and leading voice for 
the outdoor recreation industry, setting the stage for the 
formation of the Outdoor Recreation Roundtable a short 
three months later.

For a complete list of ORR members please CLICK HERE.

Industry News continued on Page 9

http://www.nmma.org/assets/cabinets/Cabinet451/ORR_AboutUs_Onesheet_06.pdf
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Put our network 
to work for you.

Enroll today!
To learn more about the AMI/

UPS Freight Savings Program, 

please contact the UPS Freight 

Association Team.

p. 866.443.9303

e. upsfreightassociations@ups.com

AMI has teamed up with UPS Freight® to offer the AMI/UPS 

Freight Savings Program, a member benefit program designed to 

help you work smarter, not harder.

Whether you’re shipping materials to a trade show, across the 

border or just down the road, the AMI/UPS Freight Savings 

Program can help you save on all your LTL freight shipments, 

large or small.

Ready to take the next step? Sign up today to put the power of 

our worldwide network to work for you!

mailto:upsfreightassociation@ups.com
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Industry News continued from Page 7

Outdoor Recreation Roundtable 
Welcomes Government Recognition 

of Industry as GDP Contributor

Inaugural Report Highlights Economic Influence of 
Outdoor Recreation Industry

The Outdoor Recreation Roundtable (ORR), of which the 
Association of Marina Industries (AMI) is a member, to-
day applauded the release of the first-ever government 
report recognizing the outdoor recreation industry as a 
significant economic contributor to the U.S. Gross Do-
mestic Product (GDP).

Released by the Department of Commerce’s Bureau of 
Economic Analysis (BEA)—the government agency re-
sponsible for reporting U.S. GDP—the report calculated 
the outdoor recreation industry’s annual gross output to 
be $673 billion, surpassing other sectors such as agricul-
ture, petroleum and coal, and computer and electronic 
products. The report marks a critical step forward for the 
outdoor recreation industry by formally recognizing its 
economic influence.

“Today’s report affirms what those of us in the outdoor 
community already know – outdoor recreation has a far-
reaching positive impact across the U.S. and our econ-
omy,” said Thom Dammrich, ORR chair and president of 
the National Marine Manufacturers Association. “As an 
industry, we are proud to generate millions of Ameri-
can jobs and be a driving economic force from coast to 
coast, and we are grateful that BEA and the Department 
of Commerce have decided to recognize that. This report 
is further evidence of the need for sound public policy 
that encourages continued growth in the outdoor recre-
ation industry.”

ORR was formed in February 2018 with the merger of 
the Outdoor Recreation Industry Roundtable, a co-
alition of America’s leading outdoor recreation trade 
associations including AMI, and the American Recre-
ation Coalition, an organization of recreation interests 
that has had a significant and positive impact on out-
door recreation for more than three decades. ORR is 
committed to advancing the basic elements needed 
to grow this vital economic sector, including sound 
and sustainable management of U.S. public lands and 
waters, and updating infrastructure and technology Industry News continued on Page 10

on those lands to cre-
ate quality experiences 
in response to chang-
ing recreation prefer-
ences.

“This report highlights the importance of the broader 
outdoor recreation industry and compliments AMI’s 
own efforts to measure the economic significance of 
marinas and boatyards to the US economy,” said Joe 
Riley, CMM and AMI chair. “AMI’s analysis conducted 
in December 2017 estimates the Marina and Boat-
yard Industry has $18 Billion in total economic out-
put, an incredible number.”

In addition to reporting on the outdoor recreation in-
dustry’s annual gross output, the BEA’s initial findings 
report that outdoor recreation makes up 2.0 percent of 
the U.S. GDP. More importantly, the outdoor recreation 
industry's GDP has increased an average of 4.4 percent 
since 2012, significantly greater than the 3.6 percent av-
erage increase in the overall U.S. GDP.

“This is a welcome signal of the critical economic role 
outdoor recreation plays in the United States,” said Frank 
Hugelmeyer, ORR vice chair and president of the RV In-
dustry Association. “We are thrilled to represent a rapidly 
growing industry that helps keep America’s economy 
strong and brings enjoyment to millions of Americans. 
Given the right public policies, outdoor recreation will 
continue to be an American economic engine for years 
to come.”

The full report issued by ORSA and BEA can be found 
here.

MIAMI: Outdoor Recreation Bigger 
Contributor to GDP Than Mining or 

Agriculture

By Reagan Haynes

Outdoor recreations account for 2 percent of the Gross 
Domestic Product, which is larger than mining or ag-
riculture, National Marine Manufacturers Association 
president Thom Dammrich said today at the Miami In-
ternational Boat Show innovation breakfast.

https://www.bea.gov/newsreleases/industry/orsa/orsanewsrelease.htm
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Stay connected and up-to-
date with AMI and all AMI 
related events and partners 
by ‘liking’ us on Facebook! 

Ask questions, get updates 
and pictures on all AMI related information!

Industry News continued from Page 9

The industry has coalesced around the issue, launching 
a campaign on social media that has increased momen-
tum over the last several weeks.

Wicker understands that saltwater fishing affects plac-
es in his state that are not on the coast, said Center for 
Sportfishing Policy president Jeff Angers; NauticStar, 
one of his constituents, is close to Memphis.

“The stars are aligning for this Congress to reform federal 
fisheries management in a way that will properly recog-
nize recreational fishing under our nation’s primary ma-
rine fishing law,” Angers told Trade Only Today on Mon-
day.

The act takes several recommendations from the Mor-
ris-Deal Commission, named for co-chairs Johnny Mor-
ris, founder and CEO of Bass Pro Shops, and Scott Deal, 
president of Maverick Boat Group.

That report, issued in 2014, identified six key recommen-
dations in treating the recreational fishing industry sep-
arately from commercial fishing. (Read about the MSA’s 
history and original intentions here.)

“The bipartisan leadership on display today in the Sen-
ate Commerce Committee will not soon be forgotten by 
America’s 11 million saltwater recreational anglers,” said 
Angers in a statement. “We want to thank our many 
champions in Congress, particularly Sens. Wicker and Nel-
son, for recognizing the need for serious reforms to the 
broken federal fisheries management system. We look 
forward to working with congressional leaders in both 
chambers to get this legislation across the finish line.” 

The endeavor has seen unified support from major boat-
ing and fishing groups including the American Sport-

Industry News continued on Page 11

That is according to new data from the Bureau of 
Economic Analysis, part of the U.S. Department of 
Commerce, Dammrich said.

“Last year’s show contributed $854 million of economic 
activity to south Florida,” Dammrich said. “That’s equiva-
lent of two and a half Super Bowls.”

The overall GDP has grown around 2.5 percent two out 
of the last three quarters, Dammrich said. New home 
sales are strong, which is good news for the industry 
since new boat sales track in line with housing.

“Many economists will say we’re near full employ-
ment and I think we see that as we go to hire people,” 
Dammrich said. “It appears that all the stars are aligning 
and tailwinds are behind us.”

In Washington D.C., there is no political divide when it 
comes to fishing and boating, Dammrich said.

But, “in spite of all the good work that’s been done, 
there’s still more that needs to be done,” he said.

Dammrich encouraged people to attend the American 
Boating Congress in May to continue to advocate for is-
sues important to the marine industry and said the new 
data will help accomplish this. 

Modern Fish Act Passes Senate 
Committee

By Reagan Haynes, Soundings Trade Only)

The Modern Fish Act has cleared another hurdle, having 
passed the Senate committee today.

The U.S. Senate Committee on Commerce, Science and 
Transportation overwhelmingly approved the bill, which 
calls for updates to the Magnuson Stevens Act — the 
rule governing how recreational saltwater fisheries are 
managed.

The bipartisan bill, which was introduced in the Senate 
in July by Sens. Roger Wicker, R-Miss., and Bill Nelson, 
D-Fla., passed by a 23-5 vote today, said Brian Chandler, 
who handles public relations for the American Sportfish-
ing Association.

https://www.tradeonlytoday.com/industry-news/industry-pressing-for-modern-fish-act-passage
https://www.tradeonlytoday.com/industry-news/industry-pressing-for-modern-fish-act-passage
http://www.sportfishingpolicy.com/wp-content/uploads/2017/01/MorrisDealComissionVision.pdf
http://www.sportfishingpolicy.com/wp-content/uploads/2017/01/MorrisDealComissionVision.pdf
https://www.tradeonlytoday.com/industry-news/aboard-morris-deal
https://www.tradeonlytoday.com/industry-news/aboard-morris-deal
https://www.tradeonlytoday.com/industry-news/anglers-luck-changing
http://www.sportfishingpolicy.com/media-room/modern-fish-act-takes-major-step-toward-becoming-law/
http://www.sportfishingpolicy.com/media-room/modern-fish-act-takes-major-step-toward-becoming-law/
https://www.tradeonlytoday.com/industry-news/fisheries-management-bill-introduced-in-senate
https://www.facebook.com/Association-of-Marina-Industries-1385586385013432/?fref=ts
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Industry News continued from Page 10

Industry News continued on Page 12

“We’re very happy … but the message we want to 
send is, it’s a piece of what needs to happen in order 
for us to improve access,” Martin Peters, senior man-
ager of marine communications and government re-
lations with Yamaha Marine, told Trade Only Today at 
the time. “We don’t want people to think we achieved 
something and then move on.

“The bipartisan spirit we are witnessing in this Commit-
tee is refreshing, and we look forward to final action by 
the full Senate and House,” said RFA president Jim Dono-
frio in the statement.

New Report: Small Business Climate 
Vastly Improved

Source: National Small Business Association

On Monday, Feb. 12, NSBA and ZipRecruiter today re-
leased the NSBA 2017 Year-End Economic Report, which 
shows decade-highs in small-business outlook. For the 
first time since 1997, the majority of small firms—53 
percent—reported increases in revenues, and the over-
whelming majority—84 percent—are confident in the 
future of their business.

“In the past two years, the number of small-business 
owners who say they expect to see an economic expan-
sion in the next year has more than doubled,” stated 
NSBA President Todd McCracken. “Unfortunately, the 
ever-rising cost of healthcare remains the biggest chal-
lenge small businesses face.”

Featured in the report is a section on workforce and hir-
ing, which zeroes in on hiring practices, wages and au-
tomation issues, as well as recruitment and retention 
trends. Although 37 percent of small business owners 
have increased part-time employees in the past five 
years, the majority were new part-time employees, 
whereas just 17 percent reduced current full-time em-
ployees to part-time.

And while one-third of small businesses expect to imple-
ment some kind of automation in the next year, of those, 
only nine percent say it will result in fewer employees. In 
fact, many more (24 percent) say it will result in needing 
more employees.

fishing Association, the Center for Sportfishing Policy, 
the Coastal Conservation Association, the Congressional 
Sportsmen’s Association, the Guy Harvey Ocean Founda-
tion, the National Marine Manufacturers Association, the 
Recreational Fishing Alliance, the Theadore Roosevelt 
Conservation Partnership, The Billfish Foundation, and 
The International Game Fish Association.

“Today’s action by the Commerce Committee is further 
evidence that Congress recognizes the economic and 
societal impact that recreational saltwater fishing has 
on our nation,” said Mike Nussman, president and CEO of 
the American Sportfishing Association.

“There are 11 million saltwater anglers in the U.S. who 
have a $63 billion economic impact annually and gen-
erate 440,000 jobs. We applaud the Senate Commerce 
Committee for taking this important step and call for 
the full Senate to quickly take action on this legislation,” 
Nussman said.

“On behalf of the estimated 650,000 workers the recre-
ational boating industry supports, we are eager to con-
tinue working with our allies in both chambers of Con-
gress to get this important legislation to the president’s 
desk,” said NMMA president Thom Dammrich.

A companion bill introduced by Rep. Garrett Graves, R-La., 
was introduced in the House last April and cleared the 
Committee on Natural Resources in December. After that 
passage, advocates expressed the need to keep pushing 
the bill.

https://www.tradeonlytoday.com/industry-news/house-committee-approves-saltwater-fisheries-reform-bill
https://www.tradeonlytoday.com/industry-news/house-committee-approves-saltwater-fisheries-reform-bill
https://www.ziprecruiter.com/?utm_source=public-relations&utm_medium=NSBA-boilerplate
http://nsba.biz/wp-content/uploads/2018/02/Year-End-Economic-Report-2017.pdf
http://www.swelladvantage.com
https://www.tradeonlytoday.com/industry-news/house-committee-approves-saltwater-fisheries-reform-bill
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Industry News continued from Page 11

“We tend to think of corporate America when we think 
of career ladders, however small businesses have ample 
opportunities for career growth,” stated Cathy Barrera, 
chief economist at online employment marketplace 
ZipRecruiter. “Sixty-six percent of all small businesses of-
fer opportunities for promotion, and at companies with 
more than five employees, that number rises to 85 per-
cent.”

There were few surprises when it comes to policy, par-
ticularly the fact that “end the partisan gridlock and work 
together” is the number one thing small businesses want 
policymakers to do.

Please click here to download the full report.

Reducing the Health Care Cost Burden

Source: National Small Business Association

As we enter 2018, small businesses are reporting that 
health insurance costs are the biggest challenge to their 

growth and survival. Now, a year after Congress failed to 
address health care reform, health care costs has risen 
to be the top issue that small businesses want Congress 
and the Administration to address.

Despite that overwhelming sentiment from the small-
business community, there appears to be little appetite 
in Congress to once again tackle a big health care reform 
bill. Instead, there may be more targeted efforts, and a 
number of private sector initiatives focused on getting 
these costs under control.

Shining a Light
NSBA has long called for increased price transparen-
cy as a key component for beginning to get a handle 
on costs. Right now there is insufficient information 
for consumers to make a meaningful decision on 
prices in health care markets. But a grassroots ef-
fort seems to be growing to make a change; in fact a 
group called Patients USA has created an online peti-
tion https://patientsusa.com/ urging Congress to re-
quire price transparency of all health care providers.

Industry News continued on Page 13

http://nsba.biz/wp-content/uploads/2018/02/Year-End-Economic-Report-2017.pdf
https://patientsusa.com/
http://www.surveyadvantage.com
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Changing Insurance Markets
The Administration has also set in motion some ex-
ecutive actions designed to bring down insurance 
costs. The most prominent of these is a newly pro-
posed rule to create so-called Association Health 
Plans (AHPs). The proposal hopes to reduce health 
insurance costs by eliminating some regulatory bur-
dens on businesses that band together in AHPs to 
purchase coverage. The exact nature of the final plan 
will determine whether this effort will be successful or 
just shift costs from some businesses to others, but 
NSBA will be actively involved in helping to create the 
best possible system for our members. 

You can read more here

Targeted Efforts
In his State of the Union address, President Trump 
specifically mentioned drug prices as a key area of 
focus, but a specific plan has yet to emerge from the 
Administration. Other efforts are looking at how end 
of life care decisions are made and the nature of in-
novation in driving both improved outcomes but also 
higher costs.

It is clear that fully addressing the enormous burden of 
health care costs will need to be a multi-faceted effort, 
and NSBA will be an ongoing advocate for getting all the 
right pieces in place, even if we have to do it step by step.

U.S. Coast Guard Offers Two Years’ 
Tuition at Hampton College

By U.S. Coast Guard News

How can the Coast Guard recruit and maintain a 
proficient, self-motivated and adaptable workforce 
in today’s world? “It is simple: we build a diverse 
workforce,” explained Coast Guard Commandant 
Adm. Paul Zukunft. “Why? Because diversity adds 
value. Cultivating a workforce that reflects the de-
mographics of the society we serve enables diversity 
of thought, which directly contributes to our work-
force’s capability for innovation, new approaches and 
fresh perspectives.”

Industry News continued from Page 12 As a way to build this diverse and demographically rel-
evant workforce, Force Readiness Command (FORCE-
COM), in coordination with Coast Guard Training Cen-
ter Yorktown, established a partnership with Hampton 
University (HU) in Hampton, Virginia, in December 2015. 
Hampton University is one of several historically black 
colleges and universities in the U.S., and is home to 
the Coast Guard’s College Student Pre-Commissioning 
Initiative (CSPI) Scholarship Program.

Students who are accepted into the CSPI program are 
enlisted in the Coast Guard and receive full funding for 
two years of college. Their funding includes payment 
of tuition, textbooks, and other school fees, along with 
receiving a full-time Coast Guard salary, housing allow-
ance and medical benefits. Hampton University offers 
degrees that are relevant to the Coast Guard missions 
and help identify student and faculty research and de-
velopment opportunities in areas of interest to the Coast 
Guard.

On Tuesday, Jan. 30, 2018, Rear Adm. Keith Smith, FORCE-
COM commander, sat down with Dr. JoAnn W. Haysbert, 
Chancellor and Provost of Hampton University, to sign 
the Memorandum of Agreement between the U.S. Coast 
Guard and the university. The signing of this document 
symbolizes another two years of a fruitful educational 
partnership between the university and the Coast Guard. 
The signing of the memorandum also coincided with the 
university’s 150th anniversary since the Hampton Nor-
mal and Agricultural Institute was founded in 1868.

Hampton University is one of the few universities that still 
has a curfew in place for the students to keep them out 
of trouble and focused on the future they are building 
for themselves. In addition to having a curfew, students 
at HU cannot have a car on campus until their junior year. 
This rule is in place to maximize the students’ opportuni-
ties to remain on campus where they can foster stronger 
bonds with their fellow classmates. These rules, as well 
as others put in place by the university, help to graduate 
talented men and women who share the core values of 
the Coast Guard: Honor, Respect, and Devotion to Duty.

Since the late 80s and early 90s, when the Coast Guard 
first came to Hampton University, there have been 30 
students/graduates who have served, are currently serv-
ing, or will be serving in the Coast Guard following grad-
uation from the university and the CSPI program.

Industry News continued on Page 14
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Officer Trainee Jonathan Rogers, a senior at HU pursuing 
a degree in Marine Environmental Science, asked Smith 
how his transition from an enlisted Coast Guardsman 
to an officer made him a more effective leader. “I think 
it really just made me a more effective person,” replied 
Smith. “Value what you are learning as an enlisted mem-
ber now, because it will make you a better officer in the 
future.”

Award-Winning Journalist to Deliver 
Keynote Address at American Boating 

Congress

Fox News Sunday host and award-winning journalist 
Chris Wallace will keynote the 2018 American Boating 
Congress on May 11 during the general session.

The title of the address is, “America Under President 
Trump: A View from Washington One Year Later,” accord-
ing to the National Marine Manufacturers Association.
Wallace is known for providing fair insights on current 
events and political affairs.

He reports on the evolving role of the media, the influ-
ence of technology on the presidency, what America will 
look like under the 45th president, and what audiences 
can expect during his administration.

Over his career, he has reported from the ABC News desk 
as a senior correspondent for Primetime and 20/20, and 
as an anchor on the longest running show on television, 
NBC News’ Meet the Press.

He authored the best-seller, “Character: Profiles in Presi-
dential Courage,” and has won every major broadcast 
news award, including three Emmys, the Peabody Award 
and the DuPont-Columbia Silver Baton Award.

In 2016, Wallace earned praise from journalists and po-
litical operatives on both sides of the aisle for his perfor-
mance moderating the final presidential debate.

Industry News continued from Page 13
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Clean Marina & 
Environmental News

Michigan Marina to Hold Workshops 
this Spring

Source: Marina Dock Age

The Michigan Clean Marina Program is taking its online 
classroom on the road this spring, conducting in-person 
workshops on classroom lessons and best practices of 
the Clean Marina program. Michigan Sea Grant staff and 
Clean Marina certification specialists will conduct the 
training, which will provide the opportunity for marina 
staff to learn best management practices, achieve class-
room certification and schedule certification site visits. 
In addition, the Michigan Clean Marina Program will so-
licit feedback about the current online classroom and 

resources, as well as the certification process itself. The 
Michigan Clean Marina Program is a voluntary certifica-
tion program that encourages environmentally friendly 
marina design, maintenance and boat handling prac-
tices.

Workshops will be held at the Petoskey Winter Sports 
Park on March 14, Lake St. Clair Metropark Thomas Welsh 
Activity Center on March 27 and Northside Marina in 
Holland on April 4. To register click here

Michigan Re-Certifies Four Clean 
Marinas

Source: Marina Dock Age 

The Michigan Clean Marina Program has re-certified 
four marinas as Clean Marinas, bringing the total 
number of certified marinas in the state to 55. Howe 
Interlakes Marine, Edward C. Grace Memorial Har-
bor, Algonac Harbor Club and Bouvier Bridge Mari-
na are now certified through 2022.

The Clean Marina Program was initiated to preserve 
and protect, through voluntary efforts, Michigan’s 
Great Lakes and its connecting waterways. The cer-
tification process begins with a pledge to participate 
in the program, followed by an online course and 
then the facilities conduct self-evaluations of their 
environmental practices to determine their strengths 
and weaknesses. After implementing improvements 
and reaching a level of competencies, a Clean Marina 
program consultant conducts an on-site evaluation 
of the facility’s environmental stewardship. When 
the facility reaches established goals, it receive its 
designation. The Michigan Clean Marina Program is 
a joint program between the Michigan Department 
of Environmental Quality, Michigan Sea Grant and 
Michigan Boating Industries Association.

You’re Number One!
At BoatU.S., you’ll find boating experts with the answers you 
need when you call. Our knowledgeable Underwriters not only 
find the perfect coverage for your boat and boating lifestyle, 
we’ll work with you to help find ways to save on your premium. 
And, as a Berkshire Hathaway company, you can be sure 
BoatU.S. will be here each and every time you need us. 

“So often in this day and age, 
customer service representatives 
are indifferent in their dealings 
with clients over the phone. I was 
extremely satisfied with the helpful 
and courteous way my insurance 
inquiry was handled and want to 
thank you for having people of 
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insurance customers.” 
                        —Bruce Fournier,  
   Bradenton, FL

Policies Subject to Limits and Exclusions

For a fast, free quote call 1-800-283-2883 
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With BoatU.S. Insurance, 
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BoatU.S. Member Bruce Fournier aboard 
“G’Day” on the Braden River in Florida.
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     Legislation &
          Partnerships

This month the Department of Commerce’s Bureau of 
Economic Analysis (BEA), the government agency tasked 
with calculating and reporting the U.S. GDP (gross do-
mestic product) reported that the outdoor recreation 
industry’s annual gross output is $673 billion. This is an 
important step in recognizing the economic significance 
of the industry of which marinas and boatyards are an 
important part. 

This broader effort is important and complements work 
that the Association of Marina Industries (AMI) is com-
pleting to better understand the marina and boatyard 
industry. Using AMI’s Marina Economic Impact Calcula-
tor and the purchase of industry economic data, AMI 
completed a Marina Economic Impact Study. The report 
is being finalized, but results are available.

AMI calculated that the total economic output (includ-
ing direct, indirect, and induced economic production) 
of the U.S. marina industry is $18 billion. The National 
Marine Manufacturer’s Association does a similar analy-
sis examining the entire recreational boating industry (of 
which marinas are a part) and estimates the total output 
at $121 billion, meaning that marinas contribute about 
one sixth of this economic activity. 

This economic output directly and indirectly supports 
100,000 full-time and part-time or seasonal employees. 
The industry supports approximately 70,000 full-time 
employees. Other data collected by AMI on our member-
ship, including about 800 marinas, suggests that the split 
between full-time and part-time or seasonal employees 
is 60 percent/40 percent respectively. The industry also 
supports approximately 11,000 marina and boatyard 
businesses in the U.S, of which a significant portion are 
small family owned operations. 

Legislation & Partnerships continued on Page 17

Further analysis at the state level suggested that Florida, 
California, Texas, New York, and Massachusetts are major 
marina states in terms of economic output. 

The full report will be available to AMI members in the 
coming month, and members in states that are a part 
of the affiliate program will receive reports that provide 
specific information on their state. 

The collection, analysis, and reporting of this informa-
tion is important for our industry to establish its voice. 
The marina and boatyard industry contributes a signifi-
cant portion to the broader recreational boating indus-
try, and we as an industry should recognize that and be 
proud.  It is important to recognize this contribution 
and AMI applauds the effort by the BEA and congress-
men and congresswomen who provided support for this 
analysis.

To read more about BEA’s Outdoor Recreation Satellite 
Account project, visit https://www.bea.gov/newsreleas-
es/industry/orsa/orsanewsrelease.htm.

Congressional Climate Update

By Jason Ortega

In the month of January, the Lobbyit team prepared for 
an attended the IMBC to address the membership and 
legislative committee. It was an opportunity to interact 
with the membership and build on our 2018 strategy.

Stakeholder Activity
In the month of January, the primary focus on the 
Hill was an Congress’s attempts to keep the govern-
ment open. These efforts were fairly unsuccessful, as 

By Eric Kretsch

https://www.bea.gov/newsreleases/industry/orsa/orsanewsrelease.htm
https://www.bea.gov/newsreleases/industry/orsa/orsanewsrelease.htm
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Legislation & Partnerships continued from Page 16

there were two short shutdowns in the span of 17 
days. Thankfully, several “cliffs” were pushed back 
until a couple years, with a deal that was struck by 
the Democrats and Republicans in the Senate. There 
remains one cliff, coming up in about five weeks in 
March. All expectations are that Congress will reach 
another deal in time, fund the government for the 
rest of FY18, and get back to work with other issues 
on the legislative agenda.
 
In addition, to going to IMBC, the Lobbyit team also 
pursued our workforce development strategy, taking a 

meeting on the Hill that dealt with CTE and apprentice-
ships. We met with Kaine’s office to discuss the shape of 
workforce development on the Hill and what the likeli-
hood of passage appears to be in the coming year. The 
pressure seems to be increasing on the Senate to come 
to an agreement. Particularly, as the HEA Reauthoriza-
tion places additional emphasis on career and technical 
education, expanding the types of programs that are eli-
gible for funding assistance.
 
In February, Lobbyit will be back on the Hill taking meet-
ings related to workforce development. We will also be 
updating AMI on recent developments on WRDA, as well 
as planning a Hill Day for AMI in March.

http://www.marinaassociation.org
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Around The World
Wanliss Marina Gets Nod

By Gareth McKnight, Sound Telegraph

Australia - The proposal to build a marina at Wanliss 
Street in Rockingham is one step closer to becom-
ing a reality, with the State Government giving the 
green light for the project to proceed to the next 
step, the Telegraph can reveal.

Proponent Aureus Commercial Pty Ltd plans to build 
the Port Rockingham Marina at a cost of $35 million, 
with the development including 500 boat pens, up 
to 600 carparking bays and 4500sqm of retail space.

The project has the support of Rockingham’s busi-
ness community, while opponents to the Mangles 
Bay Marina proposal have also backed the Wanliss 
Street plan because it is perceived as more environ-
mentally conscious.
Planning Minister Rita Saffioti told the Telegraph the 
development application had been signed off by 
the Department of Transport and co-signed by the 
Department of Planning Lands and Heritage on 
behalf of the State.

She said the proposal already had environmental ap-
proval and the next step would be the proponent 
lodging a development application with the City of 
Rockingham.

“It’s promising to see investor confidence in the WA 
economy, particularly in the Rockingham area, which 
has so much to offer,” Ms Saffioti said.

“We will be monitoring the development application 
and eventual public consultation with interest.”

Because the value of the project is more than $10 
million, the application will be determined by the 
Metropolitan South-West Joint Development Assess-
ment Panel once made to the City of Rockingham.

Rockingham Mayor Barry Sammels confirmed recent 
discussions with the proponent in relation to the 
proposal but said a formal development application 
had not yet been received.

Rockingham businessman Paul Ogilvie, who is be-
hind the proposal, said he was happy to receive 
positive endorsement from the Government and was 
committed to making the project a reality.

New Marina to Be Built in the North 

Source: Cyprus Mail

A new marina is to be built at Famagusta in the north 
of the island, it was reported on Tuesday.

According to Turkish Cypriot media reports, au-
thorities announced plans to construct a new marina 
aimed at attracting more visitors.

‘Minister’ of tourism and environment Fikri Ataoglu 
said the new marina will be positive for the break-
away state.

Ataoglu said that there was a significant rise in the 
number of yachts in the Mediterranean, reaching 
a million, and that new investment areas in France, 
Spain and Italy which currently hold 75 per cent of 
the marina capacity in the region was limited.

He also said that rise in pollution, overcrowding and 
prices in the Western Mediterranean made the north 
of Cyprus and other regional countries attractive. 
The creation of new well-built marinas on a build-
operate-transfer model was imperative and very im-
portant, he said, to meet rising demand.

Famagusta will open a door to the world with the 
new marina, Ataoglu said.

The project, according to Ataoglu, was designed as 
a social-cultural complex by giving particular impor-
tance to the needs of the people of Famagusta and 
the north in general.  Apart from the berthing facili-
ties, a customs office as well as social spaces such as 
cafes, restaurants and a car park would be included 
in the project.

There are currently two marinas in the north, one in 
Kyrenia and one at Yialousa in the Karpas peninsula.

http://www.marinaassociation.org/imbc
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News From Washington
  

American Boating Congress 
Registration Now Open

Join the Industry in D.C. May 9-11
Hundreds of recreational boating industry profession-
als are expected to descend upon Capitol Hill May 9-11, 
2018 to attend the annual American Boating Congress 
(ABC) to champion recreational boating, formulate 
public policy and present a unified front on issues that 
impact marine businesses. The 2018 American Boating 
Congress will provide attendees the unique opportu-
nity to meet with elected officials, hear from a host of 
influential speakers, take part in a series of new work-
shops and seminars, and attend Hill visits to meet with 
key policy makers. Early bird registration closes March 
5 – register today! Check out NMMA’s “Marine Min-
ute” to hear a few words from NMMA President Thom 
Dammrich on why YOU should attend ABC.

The host hotel for ABC 2018 is the Renaissance 
Washington. Click here to book a room – the block 
will sell out quickly! 
 
Demonstrate your support on Capitol Hill and gain 
access to industry advocacy tools by becoming an 
ABC Co-Host. Interested organizations should con-
tact Laura Crisler - lcrisler@nmma.org. 
 

Interested in sponsoring ABC? Bypass registration 
and contact John Marcinek – jmarcinek@nmma.org.
 

Outdoor Recreation Roundtable 
Hosts Bureau of Economic Analysis at 
Progressive Miami International Boat 

Show
On February 16, the NMMA and its partners in the Out-
door Recreation Roundtable hosted the Department 
of Commerce’s Bureau of Economic Analysis (BEA) at 
the 2018 Progressive Miami International Boat Show. 
The BEA’s Tina Highfill, economist, and Lucas Hitt, 
congressional liaison, presented to a packed room of 
more than 40 media and outdoor industry executives 
and stakeholders on new data showing outdoor rec-
reation makes up approximatley two percent of U.S. 
GDP, contributing $374 billion each year.

Hitt noted that “two percent doesn’t sound like a lot, 
but it is a considerable amount--a very big number.”

What’s more, outdoor recreation exceeds such in-
dustries as mining and agriculture, which combined, 
have a lower contribution than outdoor recreation. 

News from Washington continued on Page 21
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Hitt and Highfill added that there are approximately 
4.8 million jobs associated with outdoor recreation. 

The data they presented are prototype estimates and 
will be revised with input from the outdoor recreation 
community. NMMA and its partners in ORR will be 
providing specific feedback and recommendations to 
BEA to update and revise the data to show more spe-
cific breakouts. Given the critical insights the data offer 
the outdoor industry, NMMA and ORR will be working 
with Congress and the Administration to help secure 
funding for the ORSA account, ensuring it’s conducted 
on an annual basis. NMMA’s Thom Dammrich noted 
that it would require approximately $1 million annually 
to fund ORSA for the foreseeable future.

President Trump Unveils FY19 Budget 
and Infrastructure Plan

On February 12, President Trump released his budget 
for FY19. This is the first step in the budget appropria-
tions process, which funds departments, agencies, and 
programs throughout the federal government. It’s im-
portant to note that the President’s budget essentially 
serves as a wish list and way for him to demonstrate 
overall priorities. No President has ever had their bud-
get enacted, and the House and Senate Appropria-
tions Committees will soon begin working on their 
funding packages for FY19. These packages will differ 
in many ways from the President’s proposal. Howev-
er, since the President’s budget is a benchmark, the 
NMMA federal government affairs team has put to-
gether high-level summaries of portions of the Presi-
dent’s FY19 budget request relevant to recreational 
boating and fishing. Please note that Congress is still 
working on funding packages for FY18 (having passed 
multiple Continuing Resolutions), and as such, com-
parisons listed below relate to FY17 enacted levels. 

Environmental Protection Agency
The President’s budget proposes a 34 percent cut 
in EPA funding, dropping the agency to $5.4 billion 
compared to FY17 enacted levels.

Department of Interior
The President’s budget would fund the Department 
of Interior (DOI) at $11.5 billion, compared to $13.5 
billion enacted in FY17. The budget proposal in-
cludes a public lands infrastructure fund worth $6.5 

billion over 10 years. It would help with the repair 
and maintenance backlog in national parks and na-
tional wildlife refuges. Under the budget deal ap-
proved last week by Congress, an additional $271 
million was added to the National Park Service park 
management, operation, and maintenance. 

Department of Commerce 
Under the Department of Commerce, the President’s 
budget request includes $810 million for the National 
Marine Fisheries Service (NOAA Fisheries), compared 
to an enacted level of $845 million in FY17. NOAA 
Fisheries provides programs for the management and 
conservation of our country’s living marine resources, 
including fish stocks, marine mammals, and endan-
gered species and their habitats within the United 
States Exclusive Economic Zone (EEZ).

The National Sea Grant College Program, Coastal 
Zone Management Grants, and Coastal Salmon Re-
covery Program are all zeroed out under the Presi-
dent’s budget request.

U.S. Army Corps of Engineers
Under the President’s request, the U.S. Army Corps 
of Engineers (USACE) would receive a total of $4.8 
billion, 22 percent below enacted FY17 levels. The 
request does include $66.9 million for the Compre-
hensive Everglades Restoration Plan and $118 mil-
lion for ecosystem restoration work in South Florida.
The budget proposal would also overhaul how in-
land waterway and ports are funded, changing the 
system from a fuel tax on commercial vessels to a 
new fee per commercial vessel.

International Trade Administration (ITA)
President Trump’s proposal includes cuts to the In-
ternational Trade Administration (ITA) with funding at 
$440 million. In FY17, ITA received $483 million. How-
ever, ITA’s enforcement and compliance unit would 
see its funding increase to $91 million, a nearly 14 
percent increase compared to FY17.  The increase 
would allow the Administration to better pursue trade 
violations and advocate on behalf of U.S. businesses.

Small Business Administration
The State Trade Expansion Program (STEP) program is 
under the purview of the Small Business Administration 
(SBA) and helps small businesses tap global markets and 
expand exports. The STEP program falls under the spe-

News from Washington continued from Page 20
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News from Washington continued from Page 21

cific umbrella of the Office of International Trade, and 
under the President’s FY19 budget, that office would 
receive $6 million to carry out export programs.

Department of Labor (DOL)
The Administration’s budget proposal includes an ad-
ditional $1.5 billion in workforce development grants 
at DOL. This would return DOL’s main training and 
employment State Formula Grants to their FY17 level.

Infrastructure Proposal
Similar to last year, the President’s budget request 
also includes $200 billion for infrastructure projects 
over 10 years, with the goal of creating an additional 
$1.3 trillion in infrastructure investment incentivized 
via public private partnerships, state and local fund-
ing, and other private investment.

The Administration is also proposing to utilize new 
revenues from energy development on public lands 
to help alleviate the National Park Service’s $11.3 
billion maintenance backlog.  Additionally, the new 
revenue could be used to assist with the U.S. Fish 
and Wildlife Service’s $1.2 billion backlog. A new 
Department of Interior “Maintenance Fund” would 
be set up to help with these infrastructure needs.

NMMA’s federal government affairs team is ready to 
work with Congress and the Administration to ensure 
that infrastructure priorities like full-service boating 
facilities, expanded waterway access, and dredging of 
the Intracoastal Waterway (ICW) are realized.

The Administration’s infrastructure proposal also in-
cludes timelines to be met under the Magnuson Ste-
vens Act via NOAA Fisheries. The proposal would re-
quire NOAA Fisheries to respond to all consultations 
within 30 days in all cases and would improve time-
lines and eliminate delays to infrastructure projects.

As part of the infrastructure proposal, the Adminis-
tration is calling for a renewed focus on federal sup-
port for career and technical education programs. 
NMMA strongly supports helping to ensure we are 
preparing the next generation of marine technicians, 
repairers, and boat builders.

NMMA’s government affairs team will be closely moni-
toring the budget and appropriations process as it un-

folds on Capitol Hill, and will continue to communicate 
the industry’s priorities with lawmakers and key staff.

If you have questions or would like further informa-
tion, please contact NMMA’s Director of Federal Gov-
ernment Affairs, Mike Pasko, at mpasko@nmma.org.

Congress Approves Two-Year Budget 
Deal, Funding Government and 

Increasing spending levels

Earlier this month, the House and Senate passed a 
two-year budget deal and sent the measure to Presi-
dent Trump’s desk for signature. The bill passed the 
Senate by a vote of 73-26 and passed the House by a 
vote of 240-186.
 
The measure funds the government through March 
23rd, increases domestic and defense spending by 
approximately $300 billion over two years, lifts the 
debt ceiling until March 2019, and includes almost 
$90 billion in additional disaster relief funding in the 
wake of recent hurricanes and wildfires.
 
Disaster aid funding included in the deal includes:

• $18 million for marine debris assessment and 
removal

• $40 million for NOAA mapping and charting
• $15 billion for Army Corps construction projects
• $608 million for Army Corps operation and 

maintenance of coastal harbors and channels
• Over $210 million for U.S. Fish and Wildlife 

Service construction projects
• $100 million for a Department of Labor pro-

gram that assist’s displaced workers in hard 
hit areas

NMMA previously advocated for federal aid in the after-
math of hurricanesHarvey and Irma to help assist impact-
ed marine businesses and repair boating infra structure. 
 
An additional $20 billion in infrastructure spending 
is also included as part of the deal, with $10 billion 
in 2018 and another $10 billion in 2019. 
 
The bill also creates a new House/Senate committee 
to issue recommendations on how to improve the 
budget and appropriations process, which has often 
been behind schedule and broken in recent years.
 

News from Washington continued on Page 23
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News from Washington continued from Page 22

NMMA’s federal affairs team will remain engaged 
throughout the FY19 appropriations process to en-
sure the priorities of marine manufacturers and the 
recreational boating community are reflected. 
 
If you have questions or would like more informa-
tion on the budget and appropriations process, 
please contact NMMA’s Director of Federal Govern-
ment Affairs, Mike Pasko, at mpasko@nmma.org.

Senate votes R.D. James to lead Army 
Corps of Engineers

Last month, the Senate confirmed the nomination of 
R.D. James to lead the Army Corps of Engineers (ACOE) 
by a vote of 89 to 1. James’ appointment as Assistant 
Secretary of the Army for Civil Works (head of the ACOE) 
will provide the necessary guidance to manage the na-
tion’s waterways, improve efficiencies in the permitting 
process and ensure robust access for boaters.

“This critical agency controls access to the major-
ity of lakes and waterways for America’s 12 mil-
lion recreational boaters,” noted Thom Dammrich, 
president, NMMA. “We look forward to working with 
James on waterway access and other important in-
dustry issues in the coming months and years.”

Virginia Watersports Bills Pass Both 
Chambers, Loosen Wakesurfing 

Regulations

The Virginia Assembly and House have passed sepa-
rate bills (SB 984 and HB 751) that allow towed wa-
tersports, including wakesurfing, behind boats that 
have their propeller placed forward of the transom 
or an integrated swim platform. The passage of these 
bills will provide engine and boat builders with the 
flexibility needed to develop new drive technologies 
for towed sports in the future. 

Wakesurfing is currently legal only behind boats pow-
ered by direct or v-drives. These bills will now move to 
their opposite chamber of origin for a vote and, if ap-
proved as expected, will be sent to the Governor for his 
signature. Please contact State Govt. Relations Manag-
er Libby Yranski with questions, lyranski@nmma.org.

Nevada, Kansas Join States Offering 
365-Day Angling and Hunting 

Licenses

Nevada and Kansas have joined 12 other states in of-
fering licenses to anglers and hunters that expire 365 
days after they are purchased, and include an auto-
renewal option that legislators believe will bridge the 
loss in revenue that may follow the change. Support-
ers of 12-month licenses, including NMMA, believe it 
provides anglers with greater value and encourages 
more people to get outdoors and fish.
 
The majority of states continue to sell licenses that ex-
pire at the end of the year, regardless of when they were 
purchased, leaving many late-season anglers with little 
time to use their license before it expires.  Two bills in 
the California legislature would create a 12-month li-
cense, but their future is uncertain at this time.
 
Contact David Dickerson with questions, ddicker-
son@nmma.org. 

Gulf Council Advances Proposals for 
States to Manage Red Snapper

Last month, the Gulf of Mexico Fishery Management 
Council voted to approve Exempted Fishing Permits 
(EFPs) for each of the five Gulf states, which will allow 
each state to manage recreational fishing for red snap-
per – a victory for the sportfishing industry that will 
benefit red snapper conservation and fishing access.

The EFPs, which cover the 2018 and 2019 fishing 
years, will allow recreationally caught red snapper to 
be landed within certain time periods determined by 
the respective states. Red snapper landings would 
be monitored by the states, and the respective state 
seasons would close when a state’s quota is caught 
or projected to be caught. These studies are intend-
ed to demonstrate the effectiveness of state man-
agement of recreationally caught red snapper.

Development and approval of the Gulf states’ EFPs 
was facilitated by language from Sen. Richard Shelby 
(R-Ala.) in the FY2017 Commerce, Justice, and Sci-
ence Appropriations bill that directed NOAA Fisher-
ies to develop the fishery management pilot pro-
gram allowing states to manage Gulf red snapper.
For the complete release, visit ASAFishing.org. 

mailto:mpasko@nmma.org
mailto:lyranski@nmma.org
https://sportfishingconservation.us7.list-manage.com/track/click?u=74a71dca4d68ee8df90688300&id=cb080b351e&e=7922716338
https://sportfishingconservation.us7.list-manage.com/track/click?u=74a71dca4d68ee8df90688300&id=f4c885b6d9&e=7922716338
mailto:ddickerson@nmma.org
mailto:ddickerson@nmma.org
http://asafishing.org/gulf-council-advances-proposals-states-manage-red-snapper/
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With hurricane season upon us, we want YOU to know 
how to stay clear of boat and property damage!   

In 2013, the Association of Marina Industries (AMI) and the Boat Owners 
Association of The United States (BoatUS) teamed up to offer a series of three 
pre-recorded, online webinars. These previously run webinars came out of the need 
for information in the wake of Hurricane Sandy and geared towards marine facility 
operators and others interested in learning about how to secure boats to avoid 
damage in future storms. 

The first in the series, "Sandy Overview: What 
We've Learned," will look at what made Hurricane 
Sandy so destructive and the types of damage it 
caused to boats and to marinas, and share some 
survival stories. It will also try to answer the 
question: Was hauling boats, as BoatUS has long 
advocated, the right answer this time? 

The second webinar, "Securing Boats on Land," will focus 
on the challenges of securing boats inside storage 
structures as well as outside on the hard, and discuss 
some potential solutions and best practices. 

The last webinar in the series, "Securing Boats in the Water," 
will look at the challenges presented by various dock structures 
such as fixed or floating docks and moorings, and also look at 
solutions and best practices.  

 
 You can order the pre-recorded webinars to view at anytime. 
Order one or order all three. They are available for purchase by 

completing the Fax/Email order form. Once your order is completed you will receive 
an email with directions on how to access the webinars. See AMI's website and click 
on the online training tab for more information.  

 

 $15 each for AMI Members 
 $30/$50/$75 for 1/2/3 webinars for Non-Members 

https://marinaassociation.org/sites/default/files/BOATUS%20Webinar%20ORDER%20FORM%20WRITABLE.pdf
https://marinaassociation.org/
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International Marina and Boatyard Conference (IMBC)

(401) 682-7334
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Eric Kretsch
Legislative and Outreach Coordinator

(202) 350-9623
ekretsch@marinaassociation.org

Merritt Alves
International Marina Institute (IMI)

Education & Training Programs
(401) 247-0314

imitraining@marinaassociation.org

Merritt Alves
AMI Membership Coordinator

Phone: (866) 367-6622
Fax: (401) 247-0074

malves@marinaassociation.org
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